Editor Part 2


I: Text
A. Adding & Deleting Text
B. Customizing Text
a. When you add a text box it will have a preset text style assigned. Any changes to the text using the text formatting options will override the preset style
b. If you would like to revert back to the preset style you can use the option to “Remove Formatting” 
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Note: For newly-added text boxes, deleting all of the actual text, then clicking outside the box itself now automatically deletes the (now empty) text box. This is just for convenience since users often lose empty text boxes, and since the page area automatically stretches its length to accommodate whatever element is lowest on it, they’d often make long pages and users couldn’t figure out how to shorten them. 

Now You Try: Open up a site in the editor (not your HTML-Challenge site, we will be using that for the next challenge) and leave it open to test out the rest of the sections in this unit. 
· Edit an existing text box. 
· Add a new text box. 
· Drag it down to the bottom of your page, as long as you’d like it to go. 
· Remove the formatting of your text. 
· Go ahead and try moving it into your header now. 

II: Images and Clip Art
A. Adding & Deleting Images
B. Editing Your Images
a. Note: This photo editor is not as advanced as photoshop
i. if users need to resize their images (pixels) or do an advanced edits, recommend photoshop or pixlr.com
b. Note: Whenever you make an edit to an image and hit “Save”, rather than changing the image you uploaded, Wix will save an exact duplicate of the photo to your Media Manager with the changes that have been made

C. Customizing Your Images
D. Organizing Your Images
E. Adding & Customizing Clip Art
F. Bigstock Images
a. These images are for or use on websites only
b. Purchases will not show in BO, but will be listed in the Billing and Payment tab of Manage Premium 
G. Importing Images from Your Social Networks

III: Galleries
A. Adding & Changing a Gallery
B. Adding & Deleting Gallery Images
C. Managing Your Gallery Images
D. Gallery Customization Options 

Note: Each gallery has different setting options. Some allow you to change whether or not the image is cropped or centered. Some allow a hover over that pops up the title and description. Some have different skins. Test each out and familiarize yourself with them.

Now You Try: Add a slideshow gallery.
· Choose 3 images to add. 
· Change the slideshow gallery to a different gallery type.
·  For each gallery type you change to, go into Preview mode to see the differences in how each functions.

IV: Media
A. Videos
a. Videos are the only type of media that can’t be uploaded directly to Wix
i. Videos must be uploaded to youtube or vimeo
1. You must set your video to public in your YouTube/Vimeo account in order for them to function on the site
B. SoundCloud Audio
a. Be sure to copy and paste the embed code, not the share code in the SoundCloud Player
C. Documents
a. PDFs and docs will display differently. Try uploading one of each to see how they function differently in preview mode
D. Audio Play Button
a. Audio uploaded to Wix has a 15mb limit and must be a mp3
E. Single Audio Player
F. ITunes Button
a. Not a music player -  simply a button designed specifically for routing a user to a page on iTunes to play audio there
G. Spotify Player

Now You Try: 
· Add a video from Youtube or Vimeo to your site. 
· Next upload both a pdf and a doc. 
· Click preview and open both to see how they function
· Take note of which one downloads to your computer and which one opens in a new tab. 

V: Shapes, Lines, and Boxes
A. Adding & Customizing Strips
a. Width cannot be changed
i. Use a box as a workaround if they want to control the width
B. Adding & Customizing Boxes
a. Boxes are a great example of styles. It is typically a good idea to “Personalize” the box style when changing it’s color as this will ensure that you are not change any other boxes using that same style
b. Certain browsers render text and space differently, which can result in the text appearing as if it has shifted. Attaching the text to a box can (typically) prevent this from happening
C. Adding & Customizing Lines
D. Adding & Customizing Shapes


VI: Social
A. Facebook Like Button
a. Note: In the editor and preview the Facebook Like Button will display the amount of likes that have been done for the particular template, since it is based on the URL you are liking. To see the true number of likes for the site, the user will have to view the Live version of the site
B. Facebook Page Like Box
C. Facebook Share Button
D. Facebook Comments Box
E. Twitter Follow Button
F. Twitter Tweet Button
G. Google +1 Button
H. Social Bar
I. VK Share Button
J. Pinterest Pin Share Button
K. Pinterest “Pin It” Button
L. Pinterest Follow Button
M. Youtube Subscribe Button
N. Spotify Follow Button


VII: Wix Apps (Not App Market)
Within the “Add” tab in the editor, there is an option for “Apps.” These are widgets created by the Wix team that do a variety of different functions. All of these apps are free and are located in the Wix App Market as well, however we keep some of the most popular widgets under this section for easy access.
A. Contact Forms
B. Google Maps
C. Paypal Button
a. Note: Users will need to have a PayPal Business account in order to process payments through PayPal
b. When taking donations, users can set the price as $0.00 which will allow people making donations to determine the amount they want to donate once they get to PayPal
D. Html Widget
a. Since users will be getting their HTML code from a 3rd party, we are unable to offer support when embedded HTML code is not appearing/functioning as expected. The most we can do is test the HTML code the user is utilizing to determine whether or not the issue is with our widget or with their code (more on this later)
E. Admin/Webmaster Login
a.  Note: Keep in mind that the password used for the Webmaster login feature is the Wix account password for the Wix account the site was created in, there is no way to create a password for a specific site


Discussion Session 1 (30 Minutes)
Chat your trainers when you finish the above reading and we’ll review the important points and describe the calls you’ll likely get on these subjects

Editor Challenge Part 2 (1-2 Hours)
You will have anywhere between 1 and 2 hours to complete the Editor Challenge Part 2. The link to the challenge document is below. Use your “HTML-Challenge” (the same site you used for Editor Challenge Part 1) site to complete the challenge. 

HTML Editor Challenge Part 2

Session 2 (30 minutes - 1 hour)
· Your trainers will go over the tasks assigned to you in the challenge.
· Come prepared with pen/paper and any questions. Try to think of any unique ways a user might want to use a website and how we can use the different editor features to accomplish it. If you can’t think of any, that would make for an excellent question to ask your trainers.

Review Questions (1 Hour)
There is a link below that will give you access to the Editor Review Part 2 document. It will contain a series of tasks, like explaining the process of editing an element, and answering direct questions. These are common questions we get from our users, so this directly relates to how we handle these inquiries. Be sure to copy the review into your Drive so that you can write down your answers or any questions for the third session of the unit.

HTML Editor Review Part 2

Session 3 (30 minutes - 1 Hour)
This session will be done round-robin style. The trainer will be leading the session, but will expect you to actively provide answers to questions from the review sheet.
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